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Abstract. 
Many educational institutions recruitment strategies has progressed towards increasing the institution’s popularity through social media. The rise of social media usage among the communities especially the youth has triggered the recruiter to view social media as a marketing strategy tool in increasing students enrolment. However, many education recruiters are struggling to gain leverage in social media. Therefore, the purpose of this paper is to investigate how social media such as Facebook effect the student choice of education institution and study programmes. This study is used to identify the students’ choice of social media preferences and their perspective towards the credibility of the information published in the social media. This descriptive exploratory research study drew a random sample from collage community students. The related analysis is performed to find out the connection relating to social media and the student educational decision-making process. The finding indicate that Facebook and Instagram are the highest influential social media in student’s choice of programs in educational institution. It also indicates that student mostly be influenced by the social media to seek the information needed about the college and study programmes. This study also provides insightful data for education institution on materials deemed important by the students in the social media.
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