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Oz

Reklam afigleri, marka kimligi, lirlin bilgisi veya hedef kitle dikkate alinarak tiiketicinin ilgisini
cekecek sekilde mesaj iletisimini saglamak iizere tasarlanir. Bu ama¢ dogrultusunda,
tasarimcilar reklam afiglerinde kullanilacak renk, tipografi, gorsel 6geler ve mesajlarin tiimiini
tasarlarlar. lyi bir afis tasarimi, hedef kitleye hitap ederek dikkatlerini ¢eker ve mesajin
anlagilmasin1  kolaylastirir.  Ayrica, reklam afisi tasariminda, estetik unsurlar, mesajin
etkililiginde de onemlidir. Tasarim ve reklam afisi iliskisi, reklamcilik sektoriiniin 6nemli bir
bilesenidir. Bu nedenle, reklam ajanslar tasarim ve reklam stratejilerini bir arada kullanarak,
hedef kitleye yonelik daha etkili ve basarili kampanyalar olusturabilirler.

Dijitallesme 6ncesi donemde reklam afisleri genellikle cadde ve sokaklardaki bos duvarlara
veya reklam panolarina asilmakta ayrica gazete ve dergilerde de yayinlanmaktaydi. Bu
donemde afis tasarimlari, genellikle elle ¢izim ve boyama teknikleriyle yapilirdi. Bu tasarimlar,
daha sonra fotograf c¢ekimi veya matbaa yontemleriyle baskiya hazir hale getirilirdi.
Dijitallesme ile birlikte afis tasarimlari, bilgisayar ve diger dijital teknolojiler araciligiyla
yapilir duruma gelmistir. Tasarimcilar daha once elle ¢izim ve boyama gerektiren tasarimlari
grafik programlari ile gerceklestirebilirler. Bu sayede, daha hizli ve verimli bir tasarim siireci
saglanir. Bu donemde afisler genellikle sosyal medya platformlarinda, dijital billboardlarda,
televizyon reklamlarinda veya dijital uygulamalarda yayilanmaktadir.

Bu arastirmada dijitallesme Oncesi ve sonrasi yapilan 8 farkli reklam afisi temel tasarim ilkeleri
ve renk kullanimlar1 agisindan incelenmistir. Yapilan incelemeler sonucunda dijitallesme 6ncesi
ve sonrasinda tliketiciyi etkileme ve mesaj iletme amaciyla tasarlanan reklam afislerinde renk
kullanimlarinin amaglara yonelik oldugu, temel tasarim ilkelerinin kullanimina ise dikkat
edildigi goriilmiistiir. Ayrica dijitallesme ile birlikte reklam afislerinde, gorsel tasarim kadar
metin ve sloganlarin da dikkatle hazirlandi1g1 sonucuna ulagilmistr.
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Abstract

Advertising posters are designed to provide message communication in a way that attracts the
attention of the consumer, taking into account brand identity, product information or target
audience. For this purpose, designers design all colors, typography, visual elements and
messages to be used in advertising posters. A good poster design appeals to the target audience,
attracts their attention and makes the message easier to understand. In addition, in advertising
poster design, aesthetic elements are also important in the effectiveness of the message. The
relationship between design and advertising poster is an important component of the advertising
industry. For this reason, advertising agencies can use design and advertising strategies together
to create more effective and successful campaigns for the target audience.

In the pre-digital era, advertising posters were usually hung on blank walls or billboards on
streets and streets, and were also published in newspapers and magazines. In this period, poster
designs were generally made by hand drawing and painting techniques. These designs were
then made ready for printing by photographic or printing methods. With digitalization, poster
designs have been made through computers and other digital technologies. Designers can
realize designs that previously required hand drawing and painting with graphic programs. This
ensures a faster and more efficient design process. In this period, posters are generally published
on social media platforms, digital billboards, television advertisements or digital applications.

In this research, 8 different advertising posters made before and after digitalization were
examined in terms of basic design principles and color usage. As a result of the examinations,
it has been seen that the use of colors in the advertising posters designed to influence the
consumer and convey a message before and after digitalization is for purposes, and attention is
paid to the use of basic design principles. In addition, it has been concluded that with
digitalization, texts and slogans are carefully prepared as well as visual design in advertising
posters.
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