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OZET

Kiiresellesmeyle birlikte iizerinde yaganilan diinyada yer alan her birey i¢in ulagilabilir olmanin 6éneminin giderek arttigindan
bahsedilebilir. Ulasilabilirlikle birlikte tiiketicilerin farkli deneyimler edindigi, deneyimlerle olusan bir deger kavraminin ortaya
¢iktig1 diisiiniilebilir. Bireylerin {iriin, hizmet ya da sunulara ulasabilmesinde teknolojik gelismelerin varligindan s6z etmek
gerekmektedir. Giderek dijitallesen bir yasam igerisinde tiiketicilerin yagadiklar1 deneyimlerin de dijitallesmesinden bahsetmek
gerekmektedir. Bu baglamda sosyal medyanin dnemine vurgu yapmak dnemlidir. Web 2.0’1n dogusuyla ortaya ciktig1 ifade
edilen sosyal medyanin bireyler tarafindan hizli bigimde kabul gérmesi ve pazarlama alaninda yaygin olarak kullanilmasiyla
sosyal medya pazarlamas1 bir pazarlama modeli haline gelmistir. Isletmeler tarafindan siklikla tercih edilen sosyal medya
pazarlamasiyla her an tiiketiciye farkli deneyimler yasatma ¢abasi sonucunda sosyal medyanin deneyimsel degerin olugmasinda
etkin rol oynadigi sdylenebilir. Bu anlamda, ilag sektdriinde sinirl Sl¢lide kullanilabilen geleneksel pazarlama modelinin yan1
sira sosyal medya pazarlamasimin da kullanilabileceginden bahsedilebilir. Bu ¢aligmanin amact; ilag firmalariin sosyal medya
aktiviteleri araciligiyla hedef miisteri grubu igerisinde yer alan hekimlerin deneyimsel degerleri iizerinde bir etki olugturup
olugturmadiginin test edilmesidir. Caligmaya 388 hekim katilmigtir. Hekimlere uygulanan anket formunda Sosyal Medya
Pazarlama Aktivite Algisi ile Deneyimsel Deger Algisimin 6lgiildiigii ifadeler yer almaktadir. Anketin son boliimiinde
demografik degiskenlere iliskin sorular yer almaktadir. Veri analizinde tanimlayici istatistikler, giivenilirlik ve normallik
testleri kullamlmustir. Calismanin Dogrulayici Faktor Analizleri (DFA) ve Yol analizleri ise IBM AMOS 24 paket programi
araciligiyla gerceklestirilmistir. Caligmada DFA ile veri setinin modele uyumu test edilmis ve veri setinin model uyum
degerlerinin kabul edilebilir diizeyde oldugu goriilmiistiir. Bununla beraber yol analizleri olusturularak kurulan hipotezler test
edilerek caligsma bulgular1 degerlendirilmistir. Arastirma sonucuna gore, ila¢ firmasi sosyal medya pazarlama aktivitelerinden
bilgilendirme ve agizdan agiza (iletisim) faktdrlerinin genel anlamda hekimlerin deneyimsel deger algisina etkisinin oldugu ve
bu etkinin pozitif oldugu saptanmigtir.

Anahtar Kelimeler: Deneyimsel Deger, Sosyal Medya Pazarlamasi, llag Sektorii

A MODEL PROPOSAL ON PHYSICIAN'S EXPERIENTIAL
PERCEPTION OF VALE)E(jA\lr\%DAT_REXIACEUTICAL SECTOR

ABSTRACT

With globalization, it can be said that the importance of being accessible for every individual in the world we live in is
increasing day by day. It can be thought that with accessibility, consumers get different experiences and a value concept
emerges through experiences. It is necessary to mention the existence of technological developments in the access of individuals
to products, services or offerings. In an increasingly digitalized life, it is necessary to talk about the digitalization of the
experiences of consumers. In this context, it is important to emphasize the importance of social media. Social media marketing
has become a marketing model with the rapid acceptance of social media, which is stated to have emerged with the birth of
Web 2.0, and its widespread use in the field of marketing. It can be said that social media plays an active role in the formation
of experiential value as a result of the effort to provide different experiences to the consumer at every moment with social
media marketing, which is frequently preferred by businesses. In this sense, it can be mentioned that social media marketing
can be used in addition to the traditional marketing model, which can be used to a limited extent in the pharmaceutical industry.
The aim of this study; is to test whether pharmaceutical companies have an impact on the experiential values of physicians in
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the target customer group through their social media activities. 388 physicians participated in the study. In the questionnaire
applied to the physicians, there are statements that measure Social Media Marketing Activity Perception and Experiential Value
Perception. In the last part of the questionnaire, there are questions about demographic variables. Descriptive statistics,
reliability and normality tests were used in data analysis. Confirmatory Factor Analysis (CFA) and Path analyzes of the study
were carried out using the IBM AMOS 24 package program. In the study, the fit of the data set to the model was tested with
CFA and it was seen that the model fit values of the data set were at an acceptable level. In addition, the hypotheses established
by creating path analyzes were tested and the study findings were evaluated. According to the results of the research, it has
been determined that the informing and word of mouth (communication) factors from the social media marketing activities of
the pharmaceutical company have an effect on the experiential value perception of the physicians in general and this effect is
positive.
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