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21. ylizyilin en ayric1 ozelliklerinden biri olan dijitallesme, bilgi ve iletisim teknolojileri
alanindaki hizl1 ilerlemenin bir sonucu olarak karsimiza ¢ikmaktadir. Iletisim alaninda giin be
giin meydana gelen cesitlenmeler ve gelismeler bireyin bilgi edinme ve iletisim kurma
modellerinde degisimi beraberinde getirmektedir. Dahasi, teknolojinin gelisimine paralel
degisim gosteren kitle iletisim araclar1 benzer sekilde insanligi inanilmaz boyutta
bigimlendirmektedir. Oyle ki artik yeni diinyanm yaratti§1 bireylerin yasam bigimlerinde
etkilesim, dahiliyet gibi kavramlar bir tercih olmaktan 6teye gegmis ve birey icin bir ihtiyag
haline doniistiirmiistiir. Stiphesiz birbirinden farkli zaman dilimlerinde diinyaya gozlerini agan
kusaklar sosyo-ekonomik, sosyo-politik, cografi konum, savas, go¢, hastalik ile teknolojik
gelisim ve erisim gibi pek ¢ok degiskene bagl olarak farkli ekinsel 6zelliklere sahiptir. Bu
ozellikler bireylerin diinyaya bakis acilarinda, evreni okumalarinda da farkliliklar olusturmakta
bdylece birey, bu kiiresel degisimi kendi deger ve yargilarina gére anlamlandirmaktadir. Alan
yazinda kusak iizerine yapilan tiim bilimsel c¢alismalarda kusak gruplandirmalarina
bakildiginda, c¢aligmalarin 15-20 yillik periyotlar ile degerlendirildigi goriilmektedir.
Arastirmacilar bu dongiliyli bahsedilen degiskenler, kiiltiirel 6zellikler dogrultusunda
degerlendirmekte, kusagin kendisinden onceki ve sonraki kusaklarla arasindaki farkliliklarini
ortaya koyarak her kusagi yasadigi donemi temsil edecek sekilde isimlendirmektedir. Bu
baglamda caligsma kapsaminda Y ve Z kusaklar1 zamansallik temelli dogum araliklar1 iizerinden
ele alinirken kusaklarin toplumsal degiskenler baglaminda degerlendirilmesine Gzen
gosterilmistir.

1981-1996 yillar1 arasinda dogdugu var sayilan ve pek ¢ok kaynakta farkli adlandirilan Y
Kusagi yar1 analog yari dijital bir 6zellige sahiptir. Nitekim bu kusak ergenlik ve yetiskinlik
donemlerinde dijital doniisiimii bizahati olarak yasamistir. Giiniimiiziin tartismasiz olarak en
cok konusulan Z Kusagi ise, diinyanin aglarla oriildiigii, teknolojinin hizli bir ivme kazandigi
bir donemde diinyaya gozlerini agmis bir kusaktir. Kimi kaynaklara gére 1997 kimi kaynaklara
gore ise 2000 sonrast diinyaya gelen Z kusag tiyeleri, dijital diinyanin dijital bireyleri olarak
icine dogduklari doneminde etkisiyle gorsel birer dgrenici olmanin yani sira, bilgi alim ve
tilketim sekillerinde kendinden o©nceki kusaklarla oOzellikleri agisindan keskin sekilde
ayrilmaktadir. Nitekim bu kusaga ait iiyeler, teknolojiyi dogal ihtiya¢ olarak gormekte,
iletisimlerinde ¢oklu etkilesim, dahiliyet, geri bildirime 6nem vermektedir. Zaman ve
mekandan bagimsiz olarak siirdiikleri iletisimlerinde bireysel ihtiyaclarini gidermeden, sosyal,
politik sorunlara kadar pek ¢ok alanda ¢evrim i¢i platformlar1 kullanmaktadir.

Giliniimiizde dijital teknolojiye erisimin kolaylagmasi ve bu teknolojilerin hayatin dogal
seleksiyonu i¢inde vazgecilmezler arasinda yer almasi birbirinden farkli bilissel ve duyusal
ozelliklere sahip Y ve Z kusaklar1 i¢cinde 6nemli konuma yiikselmistir. Bu dogrultuda, bu
calisgmanin amaci, Y ve Z kusaklarinin yeni medya araglarimin kullanimima yonelik
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aliskanliklarini tespit etmek, bu kusaklarimin etkilesimli gorsel tasarimlara yonelik algilarini
incelemek ve etkilesimli gorsel tasarimlarin kusaklar {izerinde etkilerini 6grenmektir. Bu
baglamda c¢aligmanin kuramsal alt yapisinin olusturulmasi i¢in dncelikle genis bir literatiir
taramasi gerceklestirilmis ardindan 6rneklem o6zelliklerine uygun olmak kosuluyla, 192°si Y
kusagi ve 192 Z kusagi birey olmak iizere, toplamda 384 katilimci ile anket caligsmasi
gerceklestirilmistir. Uzman bir ekip destegi ile olusturulan ve Istanbul Aydim Universitesi Etik
Kurulu tarafindan onaylanan anket formu, yasanan Yeni Tip Korona Virlis Pandemi’sinin
(Covid-19) devam ettigi bir doneme denk gelmesi miinasebetiyle c¢evrim ig¢i olarak
gerceklestirilmistir. 2021 yilin Ekim ayinda Tiirkiye’nin ii¢ biiyiik kentinde, istanbul, Ankara
ve Izmir, gerceklestirilen anket calismasinda CAWI (bilgisayar destekli ¢evrimigi gdriisme),
metodolojisi kullanilmustir. {lgili ankette katilimcilarin demografik ozellikleri belirlendikten
sonra internet ve teknoloji kullanimlarina iligkin; ¢coktan segmeli, 5°1i likert tipi, acik ve kapali
uclu olmak iizere toplamda 51 sorudan bir anket formu olusturulmustur. Y ve Z kusaklarina
mensup 384 katilimci, kadin-erkek esit ve tesadiifi olarak secilmistir. Anketten elde edilen
verilerin SPSS programu ile analizi yapilarak, frekans ve yiizdesel dagilim grafikleri Microsoft
Excel yazilimi araciligiyla islenmistir. Elde edilen bulgulara gore, Z kusagmin Y kusagina
oranla teknoloji kullanimlar1 agisindan agik ara farklilik gosterdigi saptanmis, 6zellikle Z
kusaginin etkilesimli ve gorsel agirlikli tasarimlarda kullanilan uygulama ve mecralara iligkin
iletisimlerinde etkilesime 6nem verdikleri ortaya ¢gikarilmistir. Arastirma sonuglariin gesitlilik
iceren verilere sahip olmasi, elde edilen bulgularin reklam, gorsel tasarim, egitim, pazarlama,
iletisim, yeni medya ve halkla iliskiler gibi pek cok alanda yeni ihtiya¢ analizlerinin
belirlenmesi ve yeni yaklagimlarin izlenmesi acisindan alan yazina katki saglayacagi
diistiniilmektedir.
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INTERACTIVE VISUAL DESIGNS;
A RESEARCH ON GENERATIONS Y AND Z

ABSTRACT

Digitalization, one of the most distinctive features of the 21st century, emerges as a result of rapid
progress in the field of information and communication technologies. The diversifications and
developments that occur day by day in the field of communication bring about a change in the
individual's information and communication models. Moreover, the mass media, which has changed in
parallel with the development of technology, similarly shapes humanity to an incredible extent. So much
so that concepts such as interaction and inclusion in the lifestyles of individuals created by the new
world have gone beyond being a choice and have turned into a necessity for the individual. Undoubtedly,
the generations that opened their eyes to the world in different time periods have different cultural
characteristics depending on many variables such as socio-economic, socio-political, geographical
location, war, migration, disease and technological development and access. These features also create
differences in individuals' perspectives on the world and their reading of the universe, so that the
individual makes sense of this global change according to his own values and judgments. When the
generation groupings are examined in all scientific studies on generation in the literature, it is seen that
the studies are evaluated in 15-20 year periods. Researchers evaluate this cycle in line with the
mentioned variables and cultural characteristics, revealing the differences between the generations
before and after them, and naming each generation to represent the period in which it lived. In this
context, within the scope of the study, while the Y and Z generations are handled on the basis of



temporality-based birth intervals, care has been taken to evaluate the generations in the context of social
variables.

The Y Generation, which is assumed to have been born between 1981 and 1996 and is named differently
in many sources, has a semi-analog and semi-digital feature. As a matter of fact, this generation has
personally experienced the digital transformation in adolescence and adulthood. The Z Generation,
which is indisputably the most talked about today, is a generation that opened its eyes to the world at a
time when the world was knitted with networks and technology gained rapid momentum. According to
some sources, the members of Generation Z, who were born after 1997 and according to some sources,
after 2000, differ sharply from the previous generations in terms of their information intake and
consumption patterns, as well as being visual learners with the effect of the period when they were born
as digital individuals of the digital world. As a matter of fact, members of this generation see technology
as a natural need and attach importance to multiple interaction, inclusion and feedback in their
communications. They use online platforms in many areas from meeting their individual needs to social
and political problems in their communications that are independent of time and place.

Today, the ease of access to digital technology and the fact that these technologies are among the
indispensable in the natural selection of life have risen to an important position among the Y and Z
generations, which have different cognitive and sensory characteristics. In this direction, the aim of this
study is to examine the use of new media tools by the Y and Z generations. Also this study, to determine
the habits of these generations, to examine the perceptions of these generations towards interactive
visual designs and to learn the effects of interactive visual designs on generations. In this context, in
order to establish the theoretical background of the study, first of all, a wide literature review was carried
out, and then a survey study was conducted with a total of 384 participants, 192 of whom were Y
generation and 192 Z generation individuals. The questionnaire form, which was created with the
support of an expert team and approved by the Istanbul Aydin University Ethics Committee, was carried
out online to coincide with a period when the New Type Corona Virus Pandemic (Covid-19) was
ongoing. The CAWI (computer-assisted online interview) methodology was used in the survey
conducted in the three big cities of Turkey, Istanbul, Ankara and Izmir, in October 2021. After
determining the demographic characteristics of the participants in the relevant survey, regarding their
internet and technology usage; A questionnaire form was created with a total of 51 questions, including
multiple choice, 5-point Likert type, open and closed-ended. 384 participants belonging to Y and Z
generations, male and female, were chosen equally and randomly. The data obtained from the survey
were analyzed with the SPSS program, and the frequency and percentage distribution graphs were
processed through Microsoft Excel software. According to the findings, it has been determined that the
Z generation differs by far in terms of technology usage compared to the Y generation, and it has been
revealed that the Z generation attaches importance to interaction especially in the communication of the
applications and channels used in interactive and visual-oriented designs. It is thought that the results of
the research have diverse data and the findings will contribute to the literature in terms of determining
new needs analyzes and monitoring new approaches in many fields such as advertising, visual design,
education, marketing, communication, new media and public relations.
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