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Ozet

I¢inde bulundugumuz ¢agda artik iiriin ya da hizmeti tamtmak, o iiriin ya da hizmet hakkinda
hedef kitleyi bilgilendirmek icin kullamlan reklam mecralar1 cesitlilik gostermektedir. Oyle ki daha
onceleri sadece geleneksel mecrada karsilastigimiz afis tasarimlart artik teknolojiye de bagli olarak yeni
medya platformlarinda da karsimiza ¢ikmaktadir. Markalar sunduklar1 hizmet ya da iiriine iligkin tanitim
faaliyetleri arasinda sosyal medya platformlarinda siklikla kullanmaktadir. Nitekim markalar,
iiriinlerinin hedef kitleye ulagmasini isterler. Satin almay1 yapan kisinin bu tiriinleri almaya ikna olmasi
ve iyi bir deneyim yasamasi alacaklari iiriiniin ekonomik kismina, erigsimine, miisteri deneyimlerine ve
Ontine ¢ikan {irlin tasarimindaki algisinda neler yarattigin1 anlamamizda etkisi vardir ¢iinkii afisler bu
baglamda ge¢misten glinlimiize en etkili iletisim araglarindandir. Nitekim bir duyuru ya da iiriin/hizmet
hakkinda hedef kitleyi bilgilendirici gorevler iistlenir. Uriin tasarimlar1 hedef kitle {izerinde dogrudan

mesaj1 vererek algi yaratmasinda yardimc1 olmaktadir.

Bu baglamda bu ¢aligmanin amaci sosyal medya platformlarinda ¢ocuk iiriinlerinin ebeveynlerin
satin alma egilimlerine etkisinin ne oldugu ortaya ¢ikartmaktir. Bu ama¢ dogrultusunda c¢aligmada e
bebek markasinin instagram hesabini kullanan ebeveynlerin afis tasarimlarina yonelik tasarim algilarinin
degerlendirilmesi amactyla nitel bir arastirma yontemi olan odak grup calismasi gerceklestirilecektir.
Orneklem gruba dahil edilen katilimcilar 10 kadin-anne olarak belirlenmistir. Odak grup calismasindan
elde edilen bulgular dogrultusunda aragtirmaci tarafindan e bebek markasi instagram hesabi igin afig
tasarimlar1 gergeklestirilecektir. Arastirmanin sosyal medya platformlarindan instagram’in markalar
iizerindeki bilinirligi etkilerini belirlemeye yonelik olarak gerceklestirilmesi nedeniyle bu alanda

yapilacak ¢alismalara teknik ve teorik agidan katki saglayacagina inanilmaktadir.
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Abstract

In the current era, the advertising channels used to promote the product or service and to inform
the target audience about that product or service vary. So much so that poster designs, which we
encountered only in traditional media, now appear on new media platforms, depending on technology.
Brands frequently use social media platforms among the promotional activities related to the service or
product they offer. As a matter of fact, brands want their products to reach the target audience. The fact
that the person who makes the purchase is convinced to buy these products and has a good experience
has an impact on our understanding of the economic part, access, customer experience and perception of
the product they will buy, because posters are one of the most effective communication tools from the
past to the present. As a matter of fact, it undertakes tasks that inform the target audience about an
announcement or product/service. Product designs help create perception by giving a direct message on

the target audience.

In this context, the aim of this study is to reveal the effect of children's products on the purchasing
tendencies of parents on social media platforms. For this purpose, a focus group study, which is a
qualitative research method, will be carried out in order to evaluate the design perceptions of the poster
designs of the parents who use the instagram account of the e Bebek brand. Participants included in the
sample group were determined as 10 women-mothers. In line with the findings obtained from the focus
group study, poster designs for the ebebek brand instagram account will be made by the researcher. It is
believed that the research will contribute technically and theoretically to the studies to be carried out in
this field, since the research is carried out to determine the awareness effects of Instagram, one of the

social media platforms, on brands.

Keywords: Social media, Instagram, E-bebek, Design, Interaction



