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Yeni Medya Okuryazarlik Diizeyinde Oz
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Bu arastirmada ylksekodgretim dlizeyinde 6grenim gormekte olan geng yetigkinlerin
yeni medya okuryazarhk durumlanna yénelik 6z degerlendirme puanlari kontrol dediskeni
olarak degerlendirilerek, yeni medya okuryazarlik dizeylerinin 6grenim gordlkleri fakllte
ve sinif dlizeyi baglaminda incelenmesi amacglanmistir. Arastirmada Koc ve Barut (2016)
tarafindan gelistirilen, gegerli ve glvenilir bir 6lgim modeline sahip oldugu kanitlanan 5'li
Likert tipinde 4 faktdr ve toplam 35 maddeden olusan “Yeni Medya Okuryazarlk Olgegi”
kullamlmistir. Veri toplama prosedirii COVID-19 pandemisi nedeniyle giindeme gelen
cesitli sinirlamalar nedeniyle gevrimigi ortamda katimcilara sunulan bir form aracihidiyla
yUritdlmistir. Arastirmanin verileri, Mersin Universitesi'nde toplam 6 farkl fakiilte ve 4
farkli sinif duzeyinde 6drenim gormekte olan toplam 586 goniulli katiimcidan elde
edilmistir. Tek degiskenli ve ¢ok dediskenli ug deger kontroli sonrasi toplam 10
katilmcidan elde edilen verilerin ug deder sorununa neden oldudu belirlenip, bu kisilerden
elde edilen veriler analiz disinda tutulmustur. Bu nedenle bu arastirmada toplam 576
katiimcidan elde edilen veriler dederlendirilmistir (NMkadin=397; nNekek=179). Mevcut
arastirmada yeni medya okuryazarlik diizeylerini temsil eden “Fonksiyonel Uretim”,
“Fonksiyonel Tiiketim”, “Elestirel Uretim” ve “Elestirel Tiketim” faktorleri
dederlendirilmistir. “Fonksiyonel Tlketim” faktérii 7 maddeden, “Elestirel Tlketim” faktori
11 maddeden, “Fonksiyonel Uretim” faktérii 7 maddeden ve “Elestirel Uretim” faktéri ise
toplam 10 maddeden olusmaktadir. Olgekten ve 6lgedin alt boyutlarindan elde edilen puan
artisi, katihmcilarin yeni medya okuryazarlik dizeyindeki ve ilgili faktér dizeyindeki artisi
temsil etmektedir. Arastirma bulgularina goére, fakulte ve sinif duzeyi etkilesiminin
“Fonksiyonel Uretim” (F=1.181; p=.282; np?=0.031; Gii¢c=.756), “Fonksiyonel Tiiketim”
(F=1.218; p=.253; np?=0.032; Gii¢=.773), “Elestirel Uretim” (F=.733; p=.752;
np2=0.020; Glc=.495) ve “Elestirel Tlketim"” (F=.997; p=.457; np?=0.026; Gl¢=.662)
baglaminda istatistiksel olarak anlamh bir farklilik olusturmadidi anlasiimistir. Buna ek
olarak sinif diizeyi baglaminda da yeni medya okuryazarlik diizeylerinin istatistiksel olarak
farklihk goéstermedidi belirlenmistir. Fakilte baglaminda dederlendirme yapildiinda ise,
“Fonksiyonel Tuketim” (F=3.376; p=.005; np’=0.030; Glig=.905), “Elestirel Tuketim”
(F=2.303; p=.043; np?=0.020; Gic=.744) ve “Fonksiyonel Uretim” (F=2.329; p=.041;
np?=0.021; Glig=.749) faktorlerinde istatistiksel olarak farklilik oldugu beliflenmistir. Buna
karsin “Elestirel Uretim” faktérli baglaminda istatistiksel olarak bir farklilik olmadig
anlasilmistir (F=1.873; p=.097; np?=0.017; Gu¢=.639). Digital 2021 (We are Social,
2021) raporu incelendiginde hem dinya genelinde hem de Ulkemiz baglaminda medya
tlketim oranlarinda ciddi bir artisin oldugu anlagilmaktadir. Dolayisiyla yeni medya
okuryazarliginin “Tuketim” niteligine vurgu yapan “Fonksiyonel Tiketim” ve “Elestirel
Tuketim” faktorleri baglaminda istatistiksel olarak farkliik bulunmasi beklendik bir sonug
olarak dederlendiriimektedir. Benzer sekilde medya tlketim aliskanlklarinin, medya
Gretimine de dolayll olarak katki salamasi sonucunda “Fonksiyonel Uretim” faktéri
agisinda istatistiksel bir farklihdin glindeme gelmesi de beklenen bir sonug olarak
dederlendirilmektedir. Buna karsin, daha ist diizey nitelikleri temsil eden “Elestirel Uretim”
boyutunda ise istatistiksel olarak anlaml bir farkhliin olmamasi durumu da beklendik bir
sonug olarak dederlendiriimektedir. Dolayisiyla, elde edilen sonuglara gére arastirma
kapsaminda incelenen tiim hipotezlerin desteklendigi sonucuna ulasilmistir. Ote yandan,
katilmcilardan elde edilen verilere gore, yeni medya okuryazarhdi faktorlerinin her birine
yonelik puan ortalamalari dederlendirildiginde, ortalama dlizey Gzerinde bir yeni medya
okuryazarllk puanina sahip olduklari anlasiimaktadir. Buna ragmen, yeni medya
okuryazarligina yonelik olarak odgretim programlarinin revize edilmesi, yeni medya
okuryazarligi desteklemeyi amaglayan bilinglendirici formal ve informal etkinliklerin
planlanmasi, kurumsal diizeyde girisimlerin desteklenmesi ve yayginlastiriimasinin énemli




katkilar saglayacadl ongorilmektedir. Ek olarak mevcut arastirmadan elde edilen sonuglar
yorumlanirken ilgili sinirlihk durumlan dikkate alinmalidir.

Anahtar Kelimeler: yeni medya okuryazarhdi, okuryazariik, fonksiyonel, elestirel,
uretim, tiketim, 6z degerfendirme
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In the current study, it was aimed to investigate the new media literacy levels in
the context of the faculty and grade level, by evaluating the self-evaluation scores of
young adults studying at higher education level as a covariate variable. In this research,
the 5-point Likert-type "New Media Literacy Scale (NMLS)", which was developed by Koc
and Barut (2016) and was proven to have a valid and reliable measurement model,
consisting of 4 factors and a total of 35-items was used. The data collection procedure was
carried out through an online form presented to the participants online, due to various
restrictions due to the COVID-19 pandemic. The data of the research were obtained from
a total of 586 volunteer participants studying at Mersin University at 6 faculties and 4
different grade levels. Thereafter the univariate and multivariate outlier analyses were
conducted and it was determined that the data obtained from a total of 10 participants
caused the outlier problem, and the mentioned data obtained from these individuals were
excluded from the all ongoing analysis. Therefore, data obtained from a total of 576
participants were evaluated in the current study (nfemale=397; Nmae=179). The factors,
namely "Functional Prosumption", "Functional Consumption", "Critical Prosumption" and
"Critical Consumption" that represents the nev\n'ledia literacy levels were scrutinized in
the research. The "Functional Consumption" factor consists of 7-iteffls, the "Critical
Consumption" factor consists of 11-items, the "Functional Prosumption" factor consists of
7-items and the "Critical Prosumption" factor consists of 10-items in total. The increase in
scores obtained from the scale and its sub-dimensions represents the increase in the new
media literacy level of the participants and the related factor levels. According to the
research findings, it was revealed that the interaction of faculty and grade level did not
reflect a statistically significant difference in the context of "Functional Prosumption"”
(F=1.181; p=.282; np?=0.031; Power=.756), "Functional Consumption" (F=1.218;
p=.253; np?=0.032; Power=.773), "Critical Prosumption" (F=.733; p=.752; np?=0.020;
Power=.495) and "Critical Consumption" (F=.997; p=.457; np?=0.026; Power=.662). In
addition, it was determined that new media literacy levels did not differ statistically in the
context of grade level. When evaluated in the context of the faculty, it was determined
that there was a statistical significant difference in the factors of "Functional Consumption"
(F=3.376; p=.005; np?=0.030; Power =.905), "Critical Consumption" (F=2.303; p=.043;
np?=0.020; Power =.744), and "Funcnal Prosumption" (F=2.329; p=.041; np?=0.021;
Power =.749). On the other hand, it was understood that there was no statistically
significant difference in the context of the "Critical Prosumption" factor (F=1.873; p=.097;
np?=0.017; Power=.639). When the Digital 2021 (We are Social, 2021) report is
examined, it is understood that there is a serious increase in media consumption rates
both in the world and in our country. Therefore, it is considered as an expected result that
there is a statistical difference in the context of "Functional Consumption" and "Critical
Consumption" factors, which emphasize the "Consumption" quality of new media literacy.
Similarly, as a result of the indirect contribution of media consumption habits to media
prosumption, a statistical difference in terms of "Functional Prosumption" factor is
considered as an expected result. On the other hand, the absence of a statistically
significant difference in the "Critical Prosumption" factor, which represents higher-level




qualifications, is also considered as an expected result. Therefore, according to the results
obtained, it was concluded that all the hypotheses examined within the scope of the
research were supported. In other respects, according to the data obtained from the
participants, when the mean scores for each of the new media literacy factors are
evaluated, it is understood that they have a new media literacy score above the average
level. On the contrary, it is anticipated that revising the curriculum for new media literacy,
planning awareness-raising formal and informal activities aimed at supporting new media
literacy, supporting and disseminating initiatives at the institutional level would make
significant contributions. In addition, relevant limitations should be taken into account
when interpreting the results obtained from the current study.

Keywords: new media literacy, literacy, functional, critical, prosumption,
consumption, self-assessment
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