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Ozet:

Mobil uygulamalar giiniimiizde mobil teknolojilerin en énemli iiriinlerinden biri olarak kabul edilmekte ve mobil
cithazlarda yer alarak kullamcilarin giinlitk faalivetlerine destek olmaktadirlar. Mobil uygulamalarn énemli bir
iivesi olan mobil saghk wygulamalarimn kullamcilar arasindaki popiilerligi ise giinden giine artmaktadw. Adim
sayar, kalori hesabi, ilag takibi, beslenme, spor vb. gibi igeriklere sahip olan uygulamalar mobil saghk
uygulamalar: olarak nitelendirilebilmektedir. Apple Saghk, Samsung Health, Huawei Health, Mifit, StepsApp
(Adimsayar), Nike Training Club, E-nabiz, HES ve MHRS uygulamalar: Tiirkive'de sikitkla kullanilan mobil
saghi uygulamalarma drnek olarak gasterilebilmekiedir. Bu ¢alismada mobil saghk wygulamalarina yonelik
kullamer sadakatine etki eden faktérlerin ortaya konulmasi hedeflenmektedir. Kullanictlarin uygulamaya yonelik
sadakati kullamcilarin her zaman kullandiklar mobil saghk uygulamasim degistirmek istememeleri olarak ifade
edilebilmektedir. Bu c¢alismada ele alman diger faktérler; dzerklik ihtivaci, yetkinlik ihtivaci, iligkili olma
ihtivaci, igsel motivasyon, harici motivasyon, algilanan nese, zorluk seviyesi, sosyal etkilesim ihtivaci,
baghhk/mesgulivet olarak siralanabilmektedir. Ozerklik ihtivaci, bir kisinin kendi cikarlarina uygun olam
vapmasi; yetkinlik ihtivaci, kisinin meydan okuma, kendi yeteneklerini tammlama ve kendine giivenme ihtivact;
iligkili olma ihtivaci, kisinin bagkalar: ile baglanti kurma ihtivaci; icsel mativasyon, kiginin bir gérevi herhangi
bir édiil ya da ceza igin degil, ilgisi sebebivle yerine getirmesi; harici motivasyon, kiginin bir gérevi édiil alma,
cezadan kagmma veva bagkalarindan onay alma sebeplerivle yerine getirmesi; algilanan nege, kiginin
uygulamadan keyif almasi; zorluk seviyesi, uygulamanmn kigivi zorlama ve kigive meydan okuma diizeyi; sosyal
etkilesim ihtivaci, kiginin etkilesim alma ihtivact ve baghlik ise, kisinin uygulameay kullamrken tamamen
uygulama ile mesgul olma durumu olarak tammlanmaktadir. Calismada veri toplama aracit olarak anket
yéntemi kullamlmgtir. 215 katthmer ile gerceklestirilen bu arastirmamn analiz siireclerinde SPSS 20 ve AMOS
20 programlarindan faydalanmibmistir. Aragtirmada katlhimeldarim demografik ozellikleri ortaya konulduktan
sonra dogrulayict fakiér analizi (DFA) gerceklegtivilmis, her bir dlgegin giivenilirligi ve dlgekler arast
korelasyonlar ortava konulmus ve arastirma modeline yénelik vapisal esitlik modeli (YEM) kurularak yvapmsal
analiz gerceklestirilmistir. Demografik bulgulara gére arastrmaya katilanlarin ¢ogunu (196 kisi) gengler (18-
25 yas arast) ve kadmlar (119 kisi) olusturmaktadir. DFA sonuclarina gére wyum iyiligini ihlal eden 2
(Uvgulama Sadakatil ve Ozerklik Ihtivacil) adet madde analizden cikarimg, analiz yinelenmis ve élciim modeli
dogrulanmigtir. DFA analizi sonucunda elde edilen dlgeklerin tiimiiniin iyi diizeyde giivenilir (a>0,70) ve
cogunun birbirleri ile orta diizeyde (04<r<006) pozitif iliskili oldugu sonucuna ulasibmstir. YEM analizi
sonuclarina gore ise; kisinin meydan okuma, kendi yeteneklerini tamimlama ve kendine giivenme ihtivact kiginin
mobil saghk wygulamasina yonelik icsel motivasyon elde etmesine yol acmakta; mobil saghk wuygulamasinn
kisive meydan okumasi, zor olmasi ve aym zamanda kullamm esnasinda keyif vermesi, édiil-ceza mekanizmasma
isaret eden digsal motivasyona yol agmakta; kisinin mobil saghk uygulamasina yénelik icsel ve digsal
motivasyonlary, kisinin uygulamayr kullamrken dikkatini tiimiivle uygulamaya vermesiniluygulama ile meggul
olmasim saglamakta ve kiginin mobil saghk wygulamas: kullamirken olusturdugu konsantrasyon ve dikkat ise
kiginin soz konusu mobil saghk wygulamasina yonelik sadakatine yol agmalktadir. YEM analizi neticesinde, tiim
bu bulgulara ek olarak, kiginin iliskili olma ve ézerklik ihtivacimin kiginin i¢sel motivasyonu iizerinde; kisinin
sosyal etkilesim alma ihtivacumn da kiginin harici motivasyonu iizerinde anlamili bir etkisinin olmadig1 sonucuna
ulastimisar.,
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Abstract:
Mobile applications are considered as one of the most important products of mobile technologies today and they
support the daily activities of users by taking place on mobile devices. The popularity of mobile health
applications, which is an important member of mobile applications, is increasing day by day among users.
Applications which have contents as pedometer, calorie calculation, medication tracking, nutrition, sports and
etc. can be described as mobile health applications. Apple Health, Samsung Health, Huawei Health, Mifit,
StepsApp (Pedometer), Nike Training Club, E-pulse, HES and MHRS applications are examples of mobile health
applications that are frequently used in Turkey. In this study, it is aimed to reveal the factors affecting user
loyalty towards mobile health applications. The loyalty of the users towards the application can be expressed as
the fact that the users do not want to change the mobile health application they always use. Other factors
discussed in this study are need for autonomy, need for competence, need for relatedness, intrinsic motivation,
extrinsic motivation, perceived playfulness, level of challenge, need for social interaction and engagement. The
need for autonomy, is to do what corresponds with persons’ interests; need for competence is to challenge and
learn histher capabilities and trusting himselffherself; need for relatedness is to be in connect with others;




intrinsic motivation is to perform a task for histher interest and not for any reward or punishment; extrinsic
maotivation is to perform a task for reasons such as receiving rewards, avoiding punishment, or gaining approval
from others; perceived playfulness is to enjoy when using the application; level of challenge is to be challenged
by the application; need for social interaction is I(nain interest from other users and engagement is to be
completely concentrate while using the application. Questionnaire method was used as data collection tool in
the study. SPSS 20 and AMOS 20 programs were used in the analysis processes of this research, which was
carried out with 215 participants. After revealing the demographic characteristics of the participants in the
study, confirmatory factor analysis (CFA) was carried out, the reliability of each scale and correlations between
the scales were revealed, and structural analysis was performed by establishing a structural equation model
(SEM) for the research model. According to demographic findings, most of the respondents (196 people) are
young people (18-25 years old) and women (119 people). According to the CFA results, 2 items (App Loyaltyl
and Need for Autonomyl) that violated the goodness of fit were excluded from the analysis, the analysis was
repeated and the measurement model was confirmed. It was concluded that all of the scales obtained as a result
of the CFA analysis were highly reliable (a>0.70) and most of them were moderately and positively correlated
(0.4<r<0.6) with each other. According to the SEM analysis results, the person’s need for competence leads to
person’s intrinsic motivation; the challenging and playfulness features of the mobile health applications lead to
person’s extrinsic motivation, the intrinsic and extrinsic motivation of a person leads to person’s engagement
with the application and person’s engagement with the mobile health application leads to user loyalty towards
mobile health application. As a result of the SEM analysis, in addition to all these findings, there is no
significant effect of need for relatedness and need for autonomy on person’s intrinsic motivation and also the
need for social interaction doesn’'t effects person’s extrinsic motivation.
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